












Data 
protection

As part of our obligations to protect 
customer data, we are standardising 
Group data protection policies and will 
continue our track record of data 
compliance. We do this via regular 
training programs, penetration testing 
and vulnerability scanning of our IT 
systems, with some of our Group 
companies having obtained ISO/IEC 
27001:2013 certification in addition.

We owe it to our customers to look after their 
data responsibly 
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To inform our social management targets, we 
collect data on our workforce, such as gender 
mix (57% male, 43% female), percentage of 
women in management positions (32%, 
including our Chief Executive Officer) and 
percentage of disabled employees (1%). In 
particular, we track gender equality KPIs with 
the aim of ensuring women’s full and 
effective participation and equal 
opportunities for leadership at all levels of 
decision making in political, economic and 
public life. We also have mandated diversity 
and inclusion rules and have documented 
these in employee manuals at our Group 
companies – this includes statutory 
requirements related to worker’s rights, 
human rights (e.g., anti-discrimination and 
anti-mobbing) and annual employee Net 
Promoter Score (“eNPS”) measurements. To 
facilitate further transparency and 
accountability, we plan to expand our 
anonymous suggestion boxes already present 
in many of our Group companies and 

Investing in our people

establish whistle-blowing programs as a 
distinct transparency function. We also 
offer training programs to employees that 
are focused on improving job-related 
technical and management skills, as well as 
on compliance with our internal policies. 

We have established internal training 
centres which manage the entire training 
process - from on-boarding to organising 
advanced technical and management 
training provided by external experts. In 
2021, we invested 19 hours per FTE in 
education in training, with 83.4% of the 
employees participating in live or online 
training across our telecommunications 
operating companies. Our eNPS training 
efforts and other initiatives contributed to 
a significant increase of 46 points in eNPS 
score from 2019 to 2020, while in 2021 it did 
drop for 15 points, which we attribute to the 
network effects of acquiring new 
companies in 2020/2021
 

32%
women in 

management 
positions 

83.4%
employees 

participated
in training

We focus on building a safe, fair, and inclusive working 
environment for our employees
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Governance and 
shareholder support 

As we continue to make progress in ESG, we are wholly supported in our 
efforts by our majority shareholder, BC Partners. BC Partners is a primary 
signatory to the United Nations’ Principles of Responsible Investment, 
adopting these principles in 2009. BC Partners has formalised its commitment 
to increased standards in its own ESG strategy, and takes an active role in 
improving ESG awareness, performance and compliance with United Group and its 
other portfolio companies.

We have also appointed a new dedicated ESG coordinator role at the Group level, a Group Managing Director of 
Energy Management, and a multi-disciplinary team of senior executives who, together with independent consultants, 
have finalised a detailed ESG action plan and implementation roadmap. 

We annually complete the global disclosure system questionnaire operated by the Carbon Disclosure Project (CDP), 
maintaining our targets to reduce our carbon output. 

In addition to the Group level, we expect the same levels of commitment to ESG from our Group companies and 
suppliers. So, we have introduced new Procurement rules for all of our companies in the second half of 2021, in order 
to harmonise the existing processes and standards already in place at some of our group companies.

We do not just talk the talk. We walk the walk. 
That starts with our senior leadership
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United Group 
Dutch-based United Group is the leading telecommunications and media operator in Southeast Europe. Active in eight countries, the 
company has approximately 11 million users and more than 14,300 employees. United Group has the widest network coverage in the 
region and offers users the most attractive selection of TV content from around the world. Significant investments in digital 
infrastructure, content and technology ensure the excellence of the products and services it provides to customers. United Group has 
been majority owned by BC Partners, one of the largest global investment companies, since March 2019. 

For more information, visit https://united.group/environment-social-and-governance/


